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More and more organisationsare moving
away from written communications and
investing in multi-media to engage their

audience and
performance!

improve their

business

G + A B $he fastestgrowing segmenof all
internet traffic... and will growfrom a$2bn

market in 2008to0 $28bn in 201 ¢
STL PartnerOnlineVideo Distribution Briefing

Sincethe first video was uploadedto YouTubefive
yearsago, we have seen unprecedentedgrowth in
the creation and viewing of online video. YouTube
alonehasover 300 million viewersper month.
YouTubehas become a cultural monster - totally
legitimizing the online video market and without
doubt havinga hugeimpact on the way we view the
world today.

Video is moving outside of the usergenerated
content for fun and pleasure (YouTube) into
businessesvho want to use video to communicate
abouttheir productsandservices

As good as YouTubeis, its focus is as a broadcast
channel and for many organisations this is not
appropriate, as they want both broadcast and
narrowcastvideodistribution.

Forexample,in a B2B businessyour target audience
might only be a few hundredviewersin which case,
you want to personaliseeach video and track and
control individual distribution. So, using a video
channellike YouTubemeansthat users may have
difficulty finding your content and, more importantly
can be easilydistractedwith other LIS 2 LiforSeRti
andyou havelostthe Impact!

A recent Forrester Report notes a large growth in
marketersmovingto creatingand distributing video
contentfor their organisations

Forrester noted, 26% of marketers reported
uploading video in the past 12 months, and 42%
plannedto do soin the next 12 months

Multimedia
Campaign

& h y fviklgb B no longerthe exclusive
domain of user generatedcontent and
TV sites From financial services to
government  all  industries are
incorporating video into their Web
experiences

STL Partner®OnlineVideoDistribution
Briefing
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OldiRulas:<¢. .
New fools!

Most organisation

Get Video

Wrong!

Many organisationsare still challenged
when it comesto making compelling
video, targeting it at the right
audiencesand measuringthe results

armM: 2F GKS 2yEAYS |
Internet video, and the number of streams
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Get video right and you have an incredibly
impacting communications medium with
the ability to conveynuance,meaning,and
passionin a form that cannotbe matchedby
digital ink or paper copy. Get video wrong
and, just like any other communicationyou
produce,it will not fulfil its potential.

ht R wdz SaxXobSg
The old rules of communication apply
equally well to video as they do to any of
your existingcommunications

Poor content is poor content and meansit
will not have impact? Poor targeting is
equally important for video communication
asit isfor anynon-videocommunications
Overthe yearsprofessionalmarketershave
learnt how to segmenttheir markets,target
audiences based on various criteria, and
learn the difference between mass
communication (broadcast) and targeted
communication(narrowcasting)

With video it is not simply a matter of
contactinga videoproductioncompany,
shootingthe video, then whackingit on your
website and expectingmagnificentreturn of
investmentc just becausek liaSideo.

¢c22t

First,creatingimpactingvideo needsa certain
amountof thoughtandskill It R 2 S Hhgvexa
be produced by a video company - on the
contrary someeffectivevideoscanbe shot, by
you. But creating relevant content, for the
targetaudiencein mind, iskey.

Secondlyfigure out what youwant to do with
yourvideos Howarethey to be used?Areyou
shootingvideofor multiple purposes?

Next, like anygoodmarketingcommunication,
make sure your video is accessibleacross
multiple marketing channels For example,
SocialMedia and, more importantly, make it
availablefor Mobile users Enablingusersto
accesg/our content from their mobilesmeans
you reach them wherever they are and you
increasethe impactandresponserates

Final point. Dare to be different! Compelling
video content R 2 S &nged id be limited to

just film. You want to engageand captivate
your audiencevisuallyso you should consider
using other available formats ¢ such as 3D
animation, avatar, graphicsand imagery as
well as professionallydeveloped scripts and
voiceovers
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Theughis,abouthout
mulbr-mesiacaontent ent

Video today is not just about fiim and
cameras- there are a wide rangeof content
formats available You could select 3D
animation, Avatar, Cartoon, Graphics and
Imagesandsoon.

Theimportant thing to rememberis that you
want to engageand excite your audience
and, to a certain extent, entertain them as
well. YouR 2 yh&véto be a supermodelut
if you have & lgreat face for NI R thidka
about alternative content formats or get a
professionapresentet

SetGoalsand Objectives

Thereis no point creatingvideo just because
youcan

Like all marketing material, video needsto
have metricsthat map backto overall goals
and objectives for your marketing
communications Metrics such as views,
revenue, comments or uploads should be
continuouslytracked,reviewed,andrevised
ThinkX.audience

Who is your target audience for the
multimedia content? Keepcontent relevant,
engagingand genuine Videoquicklyshows
up alackof authenticity.

Also,think about makingthe contentexciting
and fun to watch. Hugeimpact and great
results often arise from somethingthat is
different, unusualor simplyentertaining

Keepit short

It is our personalpreferenceto keep videos
short and where we have long videos, to
segment them into short chapters How
short is short? Well, difficult to give an
answer, but imagine yourself watching a
video on your PCor Smartphonescreen It is
tough to keep LJS 2 LJtt&n€@od for much
more than about 3 minutes For customer
referencestorieswe tend to keepthe video
to 5-8 questionsand 3 minuteslong.
Productvideosshouldbe evenshorter- only
60 to 90 secondslong. Shortand sharp! Try
to avoid Jargonif you can and ideally get a
professionato write the script

Addinterest

Use voiceovers and text. Voiceovers can
help you highlight certain features of a
product, or promote sales Text can help
increase the impact of your video
BackgroundMusiccanalsohelp. Thetype of
musicwill vary dependingon your audience
andthe product

Thinkabout how it might be used

Video can be used for multiple purposes
internal and external audiences,educating
and sellingto your prospects Try a coupleof
different versionsof the samevideo and see
which performs best and you can establish
whichmostappealgo your customers

G a 2 0 NitleB usage will rise at a
compound annual growth rate of 28%
over the next five years By 2014 more
than 500 million users worldwide will
subscribeto mobilevideod S NI A OS &

Pyramid research
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